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EXHIBITOR’S CAMPAIGN BOOK FROM M-G-™ 


RCA VICTOR SPECTACULAR “SPINOUT’ RECORD PROMOTION! 


‘‘SPINOUT”’, Elvis Presley’s 22nd feature motion picture 
is a gay, romantic, action-packed sure boxoffice winner. 
The international promotion of the film’s title and eight 
other songs on RCA Victor records in all media will be the 
key to your overall exploitation campaign. To date, more 
than 78,000,000 Presley single records alone have been 
purchased by his fans; the theatre grosses from Elvis’ six 
MGM films, by themselves, have passed the $72,000,000 
mark. These are the people who must know about your 
show. 


Aad RCA Victor will be helping you: counter cards, color 
window streamers, a special booklet of all the Presley 
albums, and record industry advertising will soon be inun- 
dating the record industry to push ‘‘SPINOUT”’ in your city. 
Popular disc jockeys at over 5,000 major radio stations 
will receive a copy of the single record, and all advertising 
will carry full movie credit! 


START THE BALL ROLLING NOW: 


WORK with RCA Victor Record Distributors and field 
men to gain maximum boxoffice benefit from film- 
record promotions. Invite them to screenings. 


PROVIDE Presley stills, one-sheets, ad-mats, and other 
material for window displays, in-store tie-ins, and 
merchant promotions. 


HAVE your local distributor create a ‘‘SPINOUT” rec- 
ord display in your lobby in exchange for store space. 


DISCUSS reciprocal co-op advertising, posters, direct 
mail and heralds with distributors and retailers. 


esa 
MAKE sure local radio stations, juke box suppliers 


| 
ey receive copies of the records. 


M SHARE costs of a bannered truck with live band or 


SOUND TRACK ALBUM = 


CONTENTS: 

‘““Spinout’’ ¢ ‘Stop, Look, Listen © ‘‘All That | Am”’ 

“Il Be Back’’ © ‘‘Never Say Yes’’ © ‘‘Am | Ready’”’ gS 
‘Beach Shack’’ ® ‘‘Smorgasbord’”’ ® ‘‘Adam and Evil” 


a Ps, 


SINGS 
 $p | sound system to ballyhoo playdate and record sales. 
INOUT Me PROMOTE give-away records to be distributed by local 
n 


disk jockey in your lobby on opening day. 


ALL THAT 
i AM 


FROM THE 
METRO-GOLDWYN-MAYER 
MOTION PICTURE RELEASE 

“SPINOUT" 

PRODUCED BY JOE PASTERNAK 
DIRECTED BY NORMAN TAUROG 
A EUTERPE PRODUCTION 


SHEET MUSIC 


Work with music stores to display ‘‘SPINOUT’’ sheet music, make 
sure local combos get copies for performance and ballyhoo pub- 
licity. For help on special projects and the name of your nearest 
distributor, contact: 


MR. M. MOERSEN, HILL and RANGE SONGS 
1619 Broadway, New York, N. Y. 10019 


Srintet ih GSS, 


2eepeeaeaneas 
WATCH FOR ELVIS’ “SPINOUT” LP ALBUM 


SINGLE RECORD with Eye-Catching 4-Color Sleeve 


THE 
MOST 
MUSICAL 


RADIO PROMOTION IDEAS T0 
GET “SPINOUT” ON THE AIR 


PRESLEY PLATTERS 


Organize a salute to Elvis Presley’s recording career by play- 
ing a song from each of his 22 films, or as many as record 
the highlights such as his Gold Records, or a program of 
Presley’s Picks—a selection of Elvis’s favorite tunes. 


THE ELVIS PRESLEY DECADE 

Elvis Presley’s first film was released in November 1956, his 
latest, SPINOUT, will be released in November 1966. During 
these ten years Elvis has made the most lasting impression on 


the music world has ever experienced. A salute to Elvis Elvis, 


as pictured above in still 1845-61, 
plays the newest addition to his musical in- 


strument collection: the 12-string guitar. Elvis 


Presley’s career via past recordings, say one record for each 
year would make an outstanding radio show. This promotion 


is practically a one-man-band, being an ex- 
pert on all types of guitars, drums, and wood- 
winds. Use the still for making tie-ins with 
music shops—all carry the instruments shown. 


could take the form of a contest, if you award tickets or rec- 
ords to whoever can identify the year, picture, and other de- 
tails about any particular Presley record played over the air. 


SOUND-ALIKE CONTEST 


Have your local record stores and radio station run a talent 


For ballyhoo, dress a volunteer as a one man 
band, and have him travel about town ap- 
propriately bannered. Or, run a contest, to 
be judged on your stage, for the fellow who 
can play the most instruments the best. 


search for the person who sounds most like Elvis. Have listen- 
ers call in and sing one of the SPINOUT songs, and save the 
tapes you record for a theatre judging at your premiere. 


payee ray 


RCA VICTOR RECORD DISTRIBUTORS 


RTA Distributors, Inc. 
991 Broadway 

Albany, New York 12204 
(518-465-7346) 

Joseph Pence 


RCA Victor Distr. Corp. 
1500 Marietta Blvd. N.W. 
Atlanta, Georgia 30318 
(404-355-2960) 

S. A. Wallace 


D&H Distributing Co. 

2025 Worcester St. 
Baltimore, Maryland 21230 
(301-727-5100) 

Lester Pyle 


Interstate Distributing Co. 
457 Daniels 

Billings, Montana 59102 
(406-245-5141) 

James Oblander 


The Eastern Company 
620 Memorial Drive 
Cambridge, Mass. 02139 
(617-876-4720) 

A. J. Shuffer 


Southern Radio Corp. 
1625 W. Morehead St. 
Charlotte, N. C. 28208 
(704-376-4461) 

H. F. Fesperman 


RCA Victor Dist. Corp. 

424 East Howard St. 

Des Plaines, Illinois 60018 
(312-827-0033) 

Irwin Brusso 


Ohio Appliances, Inc. 
7624 Reinhold Drive 
Cincinnati, Ohio 45237 
(513-821-6414) 

Jerry Weiner 


Main Line Cleveland, Inc. 
1260 East 38th St. 
Cleveland, Ohio 44114 
(216-391-1800) 

Michael Spence 


Adleta Company 

1914 Cedar Springs Ave. 
Dallas, Texas 75201 
(214-741-3152) 

David Eisenlohr 


Ward Terry & Company 
70 Rio Grande Blvd. 
Denver, Co.o. 80201 
(303-266-3181) 

Robert Davis 


RCA Victor Dist. Corp. 
7400 Intervale Ave. 
Detroit, Mich. 48238 
(313-834-3500) 

D. J. MacDonald 


Radio & Appliance Dist., Inc 
95 Leggett St. 

E. Hartford, Conn. 06108 
(203-528-6581) 

Alan Sack 

D&H Distributing Co. 

P.O. Box 1967 

2525 No. Seventh St. 
Harrisburg, Pa. 17105 

Dave Press 


Radio-TV Corp. 

RCA Victor Record Dept. 
432 Keawe St. 
Honolulu, Hawaii 96813 
(50-2901) 

Arthur Kay 


Art Jones & Co., Inc 
of Houston 

P.O. Box 27 

Houston, Texas 77001 
(713-223-04281) 

W. Whitehead 


Associated Distributors, Inc. 


210 S. Meridian St. 
Indianapolis, Ind. 46225 
(317-634-2593) 

Lynne Jenks 


RCA Victor Distr. Corp. 
Fairfax & Funston Roads 
Kansas City, Kansas 66115 
(913-281-3075) 

Gilbert Karwoski 


McClung Appliances 
P.O. Box 3266 
Knoxville, Tenn. 37917 
(615-524-1811) 

A. W. Smith 


RCA Victor Corp. 

6051 Telegraph Road 

Los Angeles, Calif. 90022 
(213-723-6661) 

D. G. Pearce 


McDonald Brothers Co., Inc 
994 South Bellevue 
Memphis, Tenn. 38102 
(901-948- 0771) 

Charles Smith 


Sea Coast Appliance Dist. 
P.O. Box 546, Hialeah, Fla. 
(305-635-0951) 

Jon Shockey 


Taylor Electric Co. 


4080 No. Port Washington Rd. 


Milwaukee, Wisc. 53212 
(414-964-4321) 
Peter D. Stocke 


F. C. Hayer Company 
250 Third Ave. North 
Mineapolis, Minn. 55401 
(612-339-0201) 

Arthur R. Patch 


Krich-New Jersey, Inc. 
428 Elizabeth Ave. 
Newark, New Jersey 07112 
(201-248-7400) 

N. 1. Saurman 


McDonald Sales Corp. 
5500 Jefferson Highway 
New Orleans, La. 70123 
(504-733-6653) 

Milton Munch 


Bruno-New York, Inc. 
460 West 34th St. 
New York, N. Y. 10001 
(212-564-2424) 

Phil Silverman 


Dulan 
100 N. ve 44th St. 
Oklahoma City, Okla. 73118 
(405-528-0511) 
Clyde Ball 


Sidles Company 

7302 Pacific Street 
Omaha, Nebraska 68101 
(402-393-2233) 

Ralph Woodard 


Raymond Rosen & Co., Inc. 
51st St. & Parkside Ave. 
Philadelphia, Pa. 19131 
(215-878-2200) 

Paul Knowles 


Hamburg Brothers 
213 Galveston Ave. 
Pittsburgh, Pa. 15212 
(412-322-2400) 

Mort Locker 


Commercial Distributors 
50 Diamond St. 
Portland, Maine 04100 
(207-775-5644) 

Louis Spear 


North Pacific Supply Co., Inc 


2950 N.W. 29th Ave. 
Portland, Oregon 97210 
(503-228-9576) 

Harry Salvus 


Huish Distributing Co. 
2525 South 8th West 

Salt Lake City, Utah 84115 
(801-486-7611) 

Ross Davis 


The Perry Shankle Co. 
1801 South Flores St. 
San Antonio, Texas 78206 
(512-223-1801) 

J. J. Schneider 


Calectron 

33 Gough St. 

San Francisco, Calif. 94103 
(415-621-3400 ) 

M. B. Kirk 


Fidelity Electric Co., Inc. 
5301 Shilshole Ave. 
Seattle, Washington 98107 
(206-784-9100) 

Wallis Tolles 


Interstate Supply Co. 

2218 South Jefferson Ave. 
St. Louis, Mo. 63104 

(314-776- 1020) 

R. N. Decker 


Morris Distributing Co. 
1153 West Fayette St. 
Syracuse, New York 13201 
(315-475-6531) 

Oscar Dachs 


Southern Wholesalers, Inc. 
2500 Schuster Dr. 
Cheverly, Md. 20781 
(301-322-3500) 

George Nesline 


RCA VICTOR RECORD FIELDMEN 


T. Baker 
Radio Corp. of America 
6363 Sunset Blvd. 
Hollywood, Calif. 90028 
(213-461-9171 Ext. 323) 


J. L. Bego 

6444 Ella Lee Lane 
Apt. #2 

Houston, Texas 
(713-SU2-7484) 


V. T. Blando 


9270 South West 58th Terr. 


Miami, Florida 33165 


C. J. Boyd 
One Goecwetan Hill 
Cincinnati, Ohio 45208 


W. Cochran 
c/o RCA Distributor, 
Atlanta (See Above) 


J. Del Medico 

3755 South Juneau Street 
Apt. #- Seattle, 
Washington 98118 
(206-PA2-0321) 


W. E. Graham 
1507 Notre Dame Avenue 
Belmont, California 94002 


J. Dill 

8 Victoria Drive 
Guilderland, New York 
(518-482-3764) 


C. W. Hall 

20830 Rutland, Suite 203 
Southfield, Mich. 48075 
(313-353-7981) 


R. L. Holt 

RCA Victor Recording Div. 
800 17th Ave. South 
Nashville, Tennessee 
(615-255-5781) 


R. J. King 
4940 Marchwood Drive 


St. Louis County 28, Missouri 


R. S. Krueger 

Radio Corp. of America 

445 North Lake Shore Drive 
Chicago 11, Illinois 
(312-222-1550) 


R. D. Maxwell 
1190 Driftwood Drive 
Pittsburgh, Pa. 15216 


T. A. McCusker 
3234 Darbyshire Drive 
Dallas, Texas 


F. J. O’Donnell 
48 Islington Road 
Auburndale 66, Mass. 


W. Patterson 

18 Jackson Road 
Bloomfield, Conn. 
(203-242-2315) 


T. A. Potter 

309 Colesville Manor Dr. 
Silver Spring, Md. 
(301-384-6240) 


C. Ric 

RCA, 6363 Sunset Blvd. 
Hollywood, Calif. 90028 
(213-461-9171 EXT. 335) 


P. Skiar 

2100 Tremont Street 
Philadelphia, Penn. 19115 
(215-OR6-5739) 


J. G. Trifero 

Radio Corp. of America 
36 West he pea 
New York, N. Y 

(MU 9- 7200 Ext. RC503) 


THE No. 2 SPECTATOR SPORT 


Sports car racing is one of the biggest activities in the world today. You should make a 
special effort to let the racing fans in your area know about ‘‘SPINOUT’’. Get to them by 
tying in speed shops with still #1845-60. If you have a local track, banner concurrent 
events with your engagment. Make sure auto supplies shops carry window cards and 
displays. ‘‘SPINOUT”’ is a natural for in-store promotions, or using the title in announce- 
ments like: ‘‘Don’t ‘SPINOUT’, check your oil every 10,000 miles!’’ Be sure to contact 
your local racing clubs and associations such as The Sports Car Club of America. 


THE WINNAH: 


Elvis wins the race in ‘‘SPINOUT’’. Publi- 
cize a ‘‘Winners Night’’ where free ad- 
mission will be given to anyone who has 
won a recent sporting eveni, contest, or 
competition. Have a radio station or 
newspaper interview your patrons to get 
a cross-section of the winners in your 
town. Use still 1845-50E for tie-ins with 
trophy stores. Have ‘‘Winners Nights”’ at 
local bowling alleys, tennis courts, etc., 
inspired by ‘‘SPINOUT.”’ 


IT’S A DUESEY! 


Elvis drives a priceless 1929 Duesenberg in ‘‘SPINOUT’’. Most vintage car buffs would 
pay admission just to see the car. So don’t forget to contact your local branch of the 
Classic Car or Vintage Cars of America Club. They’re good opportunities for group sales, 
and will probably help you stage a vintage car procession ballyhoo. (Still #1845-45E) 


TATTOO TEASER 


Body tattoos are high fashion now, 
and Elvis himself seems quite adept 
ai the fad as seen in still 1845-25. 
An outstanding walking ballyhoo 
stunt can be made from a gal in a 
bathing suit, liberally adorned with 
washable paint tattoos of art and 
copy advertising your ‘‘SPINOUT”’ 
date. Have an artist in your lobby 
on opening day to give free non- 
permanent tattoos to your patrons. 


|. 


“ey 


ated gi repped 


td 


PIN UP YOUR BOXOFFICE WITH “SPINOUT’ EXPLOITATION! 


N 
ig 


Sjtyrbisealay lap 
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TO WED OR NOT TO WED 


The hilarious predicament of the three beauties pictured in Still 1845-92 of making Elvis 
choose a wife from them is a platform upon which you may derive several good promo- 
tions. Tie-in with local bridal shops for wedding gown displays. Have a few gals walk 
aboui town with abbreviated wedding dresses with signs ‘‘l want Elvis’, ‘‘No, ME!’ and 
playdate copy for a crowd-drawing stunt. You could hold a theatre beauty contest for 
young engaged couples, with promoted wedding for the most handsome couple. 
Tickets could be given away over the radio by a disc jockey asking listeners to guess 
which Elvis will marry, picking one of three names from a hat with each call. 


“SPINOUT” 
DANCE 


Contact your area’s dance programs over 
TV or radio and arrange a special dance 
salute to Elvis, (see still #1845-41) with 
the dance improvisation as the highlight 
of the program. Sponsor such contests at 
local discotheques and teen dance spots. 


Award guest tickets, sound track albums. 


PUBLIC SAFETY CAMPAIGNS 


Your local Police Department or Highways Commission is perennially engaged in public 
safety messages to motorists. Tie-in with your local agencies with slogans like: ‘‘Don’t 
‘SPINOUT’: Drive Safely.’’ You could even collect a couple of battered cars and erect 
your own highway safety message as a public service. Still 1845-85 is a good example of 
what happens when someone DOES ‘‘SPINOUT.”’ 


MODEL AUTOS 


Nearly every major city in the 
country has its own slot car tracks 
and every hamlet sells model cars, 
Work with your local hobby stores 
and promote a “SPINOUT”’ racing 
eveni, offering passes to tournament 
winners. Set up slot car tracks at the 
theatre with spinout copy. Circulate 
still #1845-31 of the ‘‘Cobra”’ 
racer, and run a contest for who- 
ever can construct the best model. 
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of excitement 


“ 
NEW DISPLAY - LIVE RADIO 
ITEMS FROM > 


NATIONAL 
SCREEN 


HI-RISE STANDEE 


(Illustrated at left) 


This attention-getting item can bring you that 
extra boxoffice boost when displayed in, or 
in front of your lobby. The FULL COLOR art 
is similar in size to a 40 x 60 poster, and the 
re-usable extentsion pole expands to give 
you a six-foot standee! This floor-to-wall 
display is also convertible into a terrific wall 
piece. Order yours from your National 
Screen Service Branch. 


60 SECOND LIVE RADIO SPOT 


Anner: It's Elvis and girls! Elvis and cars! Elvis and songs! It’s 


ELVIS PRESLEY hitting the curyes with no brakes on the 
excitement in his fastest adventure yet. . . “‘SPINOUT’’! 
It’s high speed thrills . . . flat-out fun... road-racing ac- 
tion and singin’, spinin’ songs! Yes, ‘‘SPINOUT”’ with 
Elvis as he sings nine great new songs! ‘‘SPINOUT”’ with 
Elvis as he romances three groovy gals .. . Elvis and 
Shelley Fabares—Elvis and Diane McBain—Elvis and 
Deborah Walley! ‘‘SPINOUT”’ with Elvis in his biggest, 
brightest, kissin’est hit! He’s in action all the way in 


““SPINOUT"’ You'll spin your wheels—racing with Elvis 


PUGRISE. STANIIEE. foo gu $9.95 in the driver's seat! You'll flip your wig when you hear 
Sey fees cog Wer Dave HeBan ee ees ae Elvis belting out those big beat songs! You'll strip your 
douse We Arcane Ween Rncer DA-GLO gears as Elvis takes off and spins out after a bevy of hip- 


om Fans Doo Mesut Una Mena Ce Katana oo Ce Ez [an 
TRUDI FUER EHDA TAG J PSTN oe rec MERE 


TITLE DISPLAY 


(Illustrated below) 


Complete with a photographic illustration of 


swinging, bikini-wearing beauties. It’s singing, swinging, 
racing and romancing all the way with ELVIS PRESLEY 


in MGM's ““SPINOUT”’ in MetroColor. 


Elvis, this 24 x 82 title display is made in 


brilliant, reflecting Da-Glo. Printed on ad- r 
hesive paper, suitable for instant mounting | ¢! 
on walls or doors, you can convert it into a h 30 SECOND LIVE RADIO SPOT 
24 x 60 by folding back the pictorial side- ee 
° * ° e ie a 
Rik sokce ig paca - Anner: It's Elvis—ELVIS PRESLEY—singin’, swingin’, racin’, 
Exchange Manager for rates. | 
% chasin’ in his biggest, fastest film yet... ‘‘SPINOUT”’. 
} : It’s Elvis in action ail the way with his foot on the gas and 
os | no brakes on the fun. ‘‘SPINOUT”’ with Elvis as he sings 
Mero. Gouyw-NNER PRESENIS e nine great new songs .. . ‘‘SPINOUT”’ with Elvis'as he 
e | romances three groovy gals—Shelley Fabares—Diane 
McBain—and Deborah Walley! Yes, it’s Elvis blowing it 
) - cool—romancing it hot—playing it flat-out in his big- 
a : gest-kissin’est hit MGM's ‘‘SPINOUT”’ in MetroColor. 
) : re 
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FOR HALLOWEEN 


FUN FASHIONS MEN’S WEAR 


COOKING PAGE 


LOCAL 
TIE-IN 
STILLS 


What to wear to the race track? 
Take a tip from Diane McBain, 
who watches Elvis in the win- 
ning car in Still 1845x19E. Also 
note binocular tie-in angle. 


Deborah Walley models the 
bell-bottom pants outfit which is 
the fashion rage currently in 
Still 3391. Your fashion editor 
will want to use this still. 


In Still 3392 Deborah Walley 
salutes Harvest Time by proving 
she can even make a pumpkin 
smile—for newspaper planting, 
especially for Hallowe'en. 


Make up a recipie for what 
Deborah Walley cooks in Still 
C1845-9, and send it to your 
food page—or run a contest for 
the best suggestion for Elvis. 


This is the Elvis shirt, and you’ll 
be able to create sports shirts 
displays in any clothing store 
with Still C1845-66E of Elvis 
modeling the newest fashion. 


TRAILERS AND E.T.’s OPEN END 


TEASER TRAILER -: [INTERVIEWS 

Elvis, wheels, and lots of girls—this teaser trailer, shown several weeks in 

advance of your playdate will start a bonfire of ‘‘SPINOUT’’ word-of-mouth. J i Hollywood commentator Dick Strout talks with the three 
Order from your National Screen Service Branch. 


leading ladies of ‘‘SPINOUT”’, Shelly Fabares, Diane 
McBain and Deborah Walley, as well as director Nor- 
man Taurog between takes on the ‘‘SPINOUT” set. Sev- 
eral of the film’s songs are included, introduced by the 
ladies. These recordings are avaialble for use on local 
radio use gratis from your MGM Field Press Represent- 
ative. In addition, the interviews will be played on the 
200 Garrison System radio stations, with excerpts air- 
ing on 800 United Broadcasting System syndicated sta- 
tions in the U. S., via Strouts ‘‘Hollywood Profiles’’ show. 
*. Full interviews will be played trans-Canada on CBC’s 
3 ; “Countdown” show. Your stations will appreciate these 
exciting announcer-participation programs. Check with 
them now. 


THEATRE TRAILER 


The songs, the action, and the excitement of the liveliest Presley yet will sell your 
audience solid with this four-star trailer, Available through National Screen. B 


TELEVISION TRAILERS | J 


One 60- and one 20-second spot, both available gratis from your MGM Field 
Press Representative, will rock your television population with the bubbly fun 
and happiness of ‘‘SPINOUT”’. 


RADIO E.T.’S 


Two 60- and two 30-second spots, also free from your MGM Field Press Repre- ia 
sentative, backed with a swinging, sound-of-the-times score, will compete with y 
the Top Ten for eager listenership. 
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WITH HIS FOor 
ON THE GAS 
AND NO BRAKES 


Diane McBain, doing research 
on the Perfect American Male, 
finds him in Elvis Presley in 
MGM’s lilting new romantic 
comedy, ‘‘Spinout.’’? Other 
glamour girls who are in search 
of the Perfect American Hus- 
band in the story include 


Shelley Fabares, Deborah  PANAVISION ano METROCOLOR 
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Shelley Fabares doeS her best to take Elvis Presley away from 
her rivals in a scene from *‘Spinout,’” MGM’s spinning romantic 


comedy with songs, climaxed by a thrilling racing car contest. a) ° 
Co-starred in the big cast of the sparkling, new Panavision and raieas A EUTERPE PRODUCTION IN PANAVISIONAvo METROCOLOR 


color attraction are Deborah Walley, Diane McBain, Jack 
Mullaney, Will Hutchins, Warren Berlinger, Jimmy Hawkins, 
Dodie Marshall, Una Merkel, Cecil Kellaway and Carl Betz. 
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Gur yo ee ee eee Jack Mullaney 
Lt. (‘Tracy- Riehards. 22: = _.222 Will Hutchins 
Philip. Shortxe22e222-..-- == Warren Berlinger 
SCAT i tases cece setae nas teen noes Jimmy Hawkins 
Howdrd roxnugh.c.2- te eer Carl Betz 
Bernard Ranley-_--...-..--.---..-- Cecil Kellaway 
VioletiRanleyo.© 8 ose Una Merkel 
Blodoetteae eet Frederic Worlock 
kel fey oceans Sirs Oeste SE ere tes Dave Barry 


Produced by Joe Pasternak. Directed by 
Norman Taurog. Written by Theodore J. 
Flicker and George Kirgo. Director of Pho- 
tography: Daniel L. Fapp, A.S.C. Music: 
George Stoll. Associate: Robert Van Eps. 
Musical Numbers Staged by Jack Baker. 
Vocal Backgrounds by The Jordanaires. In 
Metrecolor. Filmed in Panavision. Art Direc- 
tion: George W. Davis and Edward Car- 
. elias ~ "Sees Ceara Huah 


_.ausuew MGM comedy, “Spin- 
out,” director Norman Taurog uti- 
lized seven sound stages comprising 
145,433 square feet and filmed ex- 
tensively at five location sites. 

When the company moved to the 
Dodger Stadium for auto racing 
scenes, 200 atmosphere players and 
28 supporting actors joined Presley 
and eleven other principals in the 
film, with 50 autos and twelve cus- 
tom racing cars also involved. 

Together with Elvis, the cast in- 
cludes Shelley Fabares, Diane Mc- 
Bain, Deborah Walley and Dodie 
Marshall. Top male roles are filled 
by Jack Mullaney, Will Hutchins, 
Warren Berlinger, Jimmy Hawkins 
and Carl Betz. Also featured are 
Cecil Kellaway and Una Merkel. 


“SPINOUT” HAS ELVIS SURROUNDED BY BIKINI-CLAD BEAUTIES 


(Announcement Story ) 


Producer Joe Pasternak cornered the 
Hollywood market on pulchritude for 
Elvis Presley’s new Metro-Goldwyn- 
Mayer picture, ‘“Spinout,”’ and you 
never saw so many beautiful girls 
swinging to the catchy rhythms of 
Elvis’ songs as are on display (most 
often in bikinis) in this romping, ac- 
tion-filled and laugh-loaded entertain- 
ment in Panavision and color. 


Elvis really gets the works in a film 
that spells FUN all the way. This time, 
he has not one leading lady but—count 
*em—four glamour queens, Shelley Fa- 
bares, Diane McBain, Deborah Walley 
and Dodie Marshall, chasing pell-mell 
after the world’s most elusive bachelor. 


Shelley is the pert, spoiled daughter 
of a millionaire auto manufacturer, who 
always gets what she wants, and she 
wants Elvis, leader of a touring combo. 
Diane is a best-selling author, research- 


Elvis Presley accompanies a swinging Dodie Marshall in 
“‘Spinout,”’ in which Elvis is on the run from a bevy of man- 
chasing beauties. Co-starred in the big cast of the new MGM 
Panavision and color attraction are Shelley Fabares, Deborah 
Walley, Diane McBain, Jack Mullaney, Will Hutchins, Warren 
Berlinger, Jimmy Hawkins, Una Merkel, Cecil Kellaway and 
Carl Betz. The film introduces a parade of new melodies. 
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Spinout Mat 2-A 


| bevy of bikini-clad beauties in this scene from his newest MGM 
Spinout,”’ in which he is pursued by a group of glamorous man- 
ced by a thrilling racing car contest. In insert, Elvis with eyeful 
the big cast of the Panavision and color attraction are Deborah 
Mullaney, Will Hutchins, Warren Berlinger, Jimmy Hawkins, 
Cecil Kellaway and Carl Betz. It’s fun-filled entertainment. 


Spinout Mat 3-A 


SIVE BACHELOR, IS PURSUED BY FOUR 
N “SPINOUT,” SONG-FILLED ENTERTAINMENT 


ing her next book, ‘““The Perfect Ameri- 
can Male,” and when she meets Elvis, 
she decides she has found her subject. 
Deborah is the cute drummer in Elvis’ 
band, whose heart is drumming for the 
boss. While Dodie Marshall ends up as 
the latest beauty to try to corral Elvis 
into matrimony. 

Ina series of hilarious and song-filled 
situations, our hero manages to eat his 
cake and have it, too. Does he marry 
any of these man-hungry beauties? 
Why, sure he does. He marries ’em all. 
How’s that again? Well, you'll have to 
see “Spinout’” to find out how Elvis 
pulls that trick. 

Along with the story’s romantic in- 
volvements, there’s a highlight climactic 
sequence in which Elvis comes out the 
winner in as suspenseful and exciting 
an auto race over mountain roads and 
turns as you have seen on the screen in 
some time. It is going to keep the viewer 
on the edge of his seat. 


PRESLEY ROLES 
AN EDUCATION’ 


When a girl works in an Elvis Pres- 
ley picture, she has to do more than just 
gaze adoringly at Elvis while he croons 
his latest love song. 

His new MGM_ romantic-action 
comedy, “Spinout,” is a case in point. 

Playing leading feminine roles in the 
picture are Shelley Fabares, Deborah 
Walley and Dodie Marshall. 

What new talents did they have to 
acquire ? 

Deborah and Dodie had to take drum 
lessons from a professional for scenes 
in which they tap out the beat with a 
band. 

And Shelley had to learn to drive a 
racing car, a feat which she was taught 
by former racing driver Bruce Kessler. 


Carl Betz, who portrayed Donna 
Reed’s husband on television for 
eight years, now plays a multi-mil- 
lionaire daddy in Elvis Presley’s new 
MGM romantic-comedy, ‘“Spinout.” 
And if his daughter looks a bit like 
his daughter in the television series, 
it’s not too surprising. In “‘Spinout,”’ 
she is played by Shelley Fabares, the 
same girl who sat across the break- 
fast table from Betz while Donna 
fried the eggs! 


As always in a Presley film, the star 
introduces a flock of happy songs, and 
“Spinout” offers such attractive melo- 
dies as “Stop, Look, Listen,” “Tl Be 
Back,” “All That I Am,” “Never Say 
Yes,” “Am I Ready” and the catchy 
title song. 

Together with the bevy of leading 
ladies, the large cast co-stars Jack Mul- 
laney, Will Hutchins, Warren Ber- 
linger, Jimmy Hawkins, Una Merkel, 
Cecil Kellaway and Carl Betz. 


, 


Norman Taurog directed Presley for 
the sixth time in “Spinout.” The film, 
written by Theodore J. Flicker and 
George Kirgo marks the star’s tenth 
anniversary in motion pictures, and it is 
one no Presley fan will want to miss. It 
is the one-and-only Elvis in top form! 


MAYBE IT’S LOVE 


Deborah Walley literally beats 
a drum for combo leader Elvis 
Presley in his new MGM ro- 
mantic comedy, ‘‘Spinout.”’ 
Also adding pulchritude to the 
lilting story of an entertainer 
on the run from matrimony 
are Shelley Fabares, Diane Mc- 
Bain and Dodie Marshall. 


Still 1845-48 E Spinout Mat 1-C 


PRESLEY'S FOUR 
LOVELIES SPEAK 
FROM THE HEART 


“<Spinout’ was the pleasantest ex- 
perience of my film career so far,” says 
Shelley Fabares. Deborah Walley 
echoes with, “I had more fun filming 
this picture than any I’d ever done be- 
fore.” Diane McBain adds, “It was a 
real education.” And, according to 
Dodie Marshall, “I almost felt guilty in 
accepting my salary. A girl ought to 
pay to work with Elvis!” 


The four glamorous actresses were 
selected by MGM to portray Elvis 
Presley’s leading ladies in his 22nd 
motion picture. Shelley Fabares previ- 
ously worked with the star in “Girl 
Happy,” but it was the first time for the 
other three young pros. 

“The first film was a memorable ex- 
perience,” states Shelley, “but ‘Spinout’ 
was even more enjoyable. There’s al- 
ways a lot of rush and confusion on a 
sound stage, but everyone is so friendly 
and helpful on a Presley movie. He is 
so well mannered that it becomes con- 
tagious. You find yourself saying 
“Thank you’ to the wardrobe woman, 
then she says ‘Thank you’ and it creates 
a happy atmosphere. 

“Elvis sent all the girls roses on the 
first day of filming. He knew I was 
recently married and presented me with 
a marvelous cook book. When he saw a 
cartoon he thought I would enjoy, he 
framed it for me. He simply awes us 
alle? 

Presley’s sense of humor impressed 
Deborah Walley. She says, “Actors 


A bikini-clad Shelley Fabares 
thinks she is in the lead in the 
matrimonial race for Elvis 
Presley in his lilting MGM ro- 


mantic comedy, ‘‘Spinout.’’ 
However, Shelley has some 
formidable rivals in the new 
Panavision and color attraction 
in Deborah Walley, Diane Mc- 
Bain and Dodie Marshall. 


Still 1845-64 E Spinout Mat 1-E. 


often work under tension. But when 
Elvis relaxes, he is so funny it relaxes 
everyone else. We loved to gather 
around him and just listen to him talk.” 

Diane McBain declared acting with 
Elvis kept her on her toes. “I’ve never 
seen anyone work quite so hard,” she 
declares. “Between scenes he usually 
retires to his dressing room to rehearse 
the next song or study his dialogue. He 
strives for perfection and you have to 
prepare a little harder to keep up with 
him.” 

Perhaps Dodie Marshall, making her 
screen debut with Elvis after success in 
nightclubs and television, was the most 
awed of all. “There is something about 
that man that just makes you glow,” she 
enthuses. “I’ve worked with handsome 
and charming performers before with- 
out having been particularly carried 
away—but that Elvis! He is in a class 
by himself.” 

After working with Presley in “Spin- 
out,” would the four actresses like to do 
another film with the star? 

“Let’s put it this way,” Deborah said. 
“Elvis’ next picture takes place in a 
European setting. Care to hear my ac- 
centr: 


THE ADDITIONAL SCENE AND 
PLAYER MATS, SHOWN IN 
THE COMPLETE CAMPAIGN 
MAT ON ANOTHER PAGE, 
MAY BE ORDERED SINGLY. 


NORMAN TAUROG 
HOLDS RECORD FOR 
DIRECTING PRESLEY 


“Elvis Presley is the most remark- 
able young man and talent I have 
ever worked with,” declares Academy 
Award-winning director Norman Tau- 
rog. He has guided the star in six films 
and is preparing a seventh. 

“T enjoy the distinction of having 
been associated with Elvis more than 
any other director,” he continued. 
“From ‘G. I. Blues’ in 1969 through our 
latest together, MGM’s ‘Spinout,’ we’ve 
become good friends. 

“Tf you recall the beginning of the 
Presley legend, he appealed mainly to 
young people. When it was first an- 
nounced that he would star in a motion 
picture, it was the teenagers who were 
his most enthusiastic fans. Now many 
of them are young marrieds with 
youngsters of their own and both chil- 
dren and parents are Presley enthusi- 
asts. 

“Not many people realize that [vis 
selects every song he records. He works 
actively at his career. Ile senses what is 
best for him and feels he owes his fans 


the best he can deliver. And he is dedi- 
cated to his music. With no formal in- 
struction, Elvis is an expert on all types 
of guitars, drums and woodwinds. He 
plays flamenco music beautifully.” 

Concludes Taurog, who started his 
own career in the era of silent movies, 
“T feel that Elvis has yet to realize his 
great potential. He has surprised us all 
with what he has accomplished. I pre- 
dict he has further surprises in store. I 
am certain the time will come when 
Elvis Presley will take on a straight 
dramatic role, meet the challenge and 
score further success. Nothing would 
please me more than to direct him in a 
drama.” 


- SHE'S IN A SPI 


Elvis Presley croons a love song 
to a star-struck Dodie Marshall 
in one of the lilting romantic 
moments of his new MGM Pan- 
avision and color attraction, 
**Spinout.’”’ Also adding pul- 
chritude to the fast-moving 
story of an entertainer on the 
run from matrimony are 
Shelley Fabares, Deborah 
Walley and Diane McBain. 


Still 1845-42 E Spinout Mat 1-B 


Over-Ardent Presley Fans 
Cause Scare on Location! 


It was a frightening moment for di- 
rector Norman Taurog and the com- 
pany on MGM’s “Spinout” location at 
Dodger Stadium when a bus load of 
elderly women touring the stadium 
spotted Elvis Presley filming a race 
sequence for the picture. The ladies be- 
came so excited that they ran across the 
street toward the star just as eleven 
hot sports cars headed toward them at 
top speed. Fortunately, due to the alert 
drivers, no one was hurt, and after the 
shaking tourists were loaded back onto 
their bus, Elvis made up for their scare 
by giving each of them his autograph. 


BREATHTAKING AUTO RACE IN ‘“SPINOUT” 


Elvis Presley gets set for the exciting auto race which climaxes 
the story of ‘““Spinout,”’ his new MGM romantic comedy with 
songs. Co-starred in the big cast of the Panavision and color 
attraction are Shelley Fabares, Deborah Walley, Diane McBain, 


Jack Mullaney, Will Hutchins, 


Warren Berlinger, jimmy 


Hawkins, Dodie Marshall, Una Merkel, Cecil Kellaway and 
Carl Betz. The film introduces a parade of new melodies. 
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ELVIS’ HOLLYWOOD MOVIES ACTUALLY 
START IN STAR'S HOME IN MEMPHIS 


Life is suddenly altered at Graceland, 
Elvis Presley’s Memphis home, when a 
movie script arrives with notification of 
a start date for his next picture. An ex- 
ample of Presley’s special method of 
preparing for a motion picture role is 
MGM’s “Spinout.” 

When Presley read the screen play 
for the first time, two thoughts were 
uppermost. What music would be ap- 
propriate to sing in the film and what 
special skills must he acquire? 

Every Presley movie requires specific 
music. “Spinout” was set in the world of 
auto racing, so a number of fast-paced 
action songs were needed. The romantic 
plot also suggested several ballads. 

After reading the script, Presley, his 
assistant, Joe Esposito, and musical ad- 
visor, Red West, spent days in Grace- 
land’s music room reviewing the hun- 
dreds of catalogued songs submitted for 
consideration. Simultaneously, a synop- 
sis of “Spinout” went to a handful of 
song writers who had composed suc- 
cessfully for Presley in the past. Later, 
almost 50 songs were mailed to “Spin- 
out” producer Joe Pasternak and direc- 
tor Norman Taurog for their comments 
and suggestions. 

Then Presley considered the special 
skills he had to acquire for the film. In 
the past he has been called on to per- 
form judo and karate, drive like a rac- 
ing pro, sword fight and deal like a river 
boat gambler. 

Since he is familiar with cars, “Spin- 
out” did not pose a problem. However, 
he visited a Memphis auto racing track 
to “get the special feel of the atmos- 
phere.” Then a car identical to the one 
he was to drive in the movie was 
brought to his home. On the grounds 
of Graceland, he mastered the special 
techniques of driving this particular 
racing machine. 

Presley was intrigued by a scene 
calling for him to repair the racer. With 
the assistance of a Memphis buddy who 
is a mechanic, he tore down and reas- 
sembled the powerful engine. 

When Presley ultimately was told 
what actors and actresses were signed 
by MGM to fill the “Spinout” roles, he 
telephoned each personally to say how 
much he looked forward to working 
with them. The film is his second with 
Shelley Fabares, so they had a long 
talk. He and Deborah Walley have mu- 
tual friends and were delighted to be 


working together. It was his first movie 
with Diane McBain, so Presley made a 
telephone appointment in Pasternak’s 
studio office and the producer formally 
introduced them over the wires. 
Through these days of increasing ac- 
tivity, familiar routines remained the 
same at Graceland. The daily touch 
football and basketball games continued. 
In addition, Presley upped the number 
of laps he takes around the spacious 
home. He wanted to be in good physical 


condition for the time when his exercise 
would be confined to a sound stage. 

Above all, the music continued. 
Whether at Graceland, his California 
home, or driving in his car, there is 
always music surrounding Elvis Pres- 
ley. Old favorites were replaced by the 
tunes Presley sings in “Spinout.”’ 

The night before leaving for the 
West Coast, Presley’s retinue spent 
hours loading a bus which had been con- 
verted into an apartment on wheels. 
Amid the star’s 12-string and fender 
bass guitars, a set of drums, tins of 
cookies, sacks of chicken, his favorite 
classical and pop music albums and 
dozens of books, they started the 1,831 
mile trek to Hollywood. 

Presley knew his lines, his music and 
every bit of action that was demanded 
by his “Spinout” role. As always, he 
was “prepared.” 


STILL ATT: 


Back in 1931, when Norman Tau- 
rog directed “Skippy,” for which he 
won an Academy Award, it was 
MGWM’s casting chief, Mel Ballerino, 
who rounded up the supporting play- 
ers, bit-part actors and atmospheric 
personnel. 

Now, 35 years later, Taurog and 
Ballerino again found themselves 
working hand in hand for casting 
assignments. 

This time it was for Elvis Pres- 
ley’s new romantic comedy, “Spin- 
out.” 

When Ballerino did his initial 
casting for Taurog, Elvis hadn't 
been born! 


Producer Joe Pasternak, whose 
new Elvis Presley film, “Spinout,” 
marks his 94th production, is almost 
as famous for his culinary talent as 
for his talent at discovering stars. 
His recently published cookbook, a 
took-of-themonth selection, is called 
“Cooking with Love and Paprika.” 
And now Pasternak is planning an- 
other to be titled, “The Sexiest 
Menus in the World’! 


DEPICTING A TYPICAL NORMAL DAY FOR 
ELVIS PRESLEY ON MGM “SPINOUT” SET 


Around eight a.m., when birds are 
barely stirring, the raven-haired, seri- 
ous-looking young man steps from his 
spacious home in Beverly Hills into a 
midnight-black Rolls-Royce for a 
chauffeured ride across town to work. 

Enroute, he doesn’t play the radio or 
elaborate stereo equipment in the car. 
If a companion should be along, he 
doesn’t engage in much conversation. 
Instead, he seems lost in thought as the 
Rolls threads through traffic beginning 
to swell to its rush-hour peak. 

This is “quiet time” for Elvis Pres- 
ley. 

But almost the minute he arrives at 
the Metro-Goldwyn-Mayer studio in 
Culver City, his life swings into the up- 
tempo most fans associate with him. 
Elvis waves hello to the guard at the 
East Gate, where actors, directors and 
producers drive onto the lot, and goes 
directly to Stage 27, where he greets 
individually and by first name the cast 
and crew working on his tenth anniver- 
sary motion picture, “Spinout.” It’s a 
daily ritual that Elvis obviously enjoys. 
And since it requires approximately 
half an hour, the star makes it a point 
to report to the studio earlier than his 
official call. 

Comes time for work and Elvis goes 
to his dressing room to change from 
sport jacket, slacks and sportshirt into 
a costume for the first scene of the day. 
If the sequence is a particularly de- 
manding one, he and Director Norman 
‘Taurog, who racks up his sixth Pres- 
ley film with “Spinout,” may exchange 
ideas about it over rolls and coffee. 
Otherwise, Presley, always thoroughly 
prepared for the day’s performing, 
swings right into rehearsal, then repeats 
the action with the cameras rolling. 

In “Spinout,” a story of racing cars 
and romance, Elvis has a trio of attrac- 
tive leading ladies, Shelley Fabares, 
Diane McBain and Deborah Walley. 
‘Take a census of the group and you'll 
find that they constitute an Elvis Pres- 
ley fan club. His innate politeness, pro- 
fessional courtesy and everready sense 
of humor endear him to the girls. 

Because of his versatile talent and the 
“Presley Method” of preparation and 
cooperation, work before the cameras 
goes smoothly and quickly, and by mid- 
morning there’s some between-scenes 
time to spend guitar-playing and con- 
versing with the “Spinout” company. A 
group gathers as Elvis plays his twelve- 
string guitar, and a favorite “Spinout” 


The ever-popular Elvis Presley 
stars in his 22nd movie hit in 
MGM’s ‘‘Spinout,”’ song-filled 
romantic comedy, in which he 
goes on the run from a bevy of 
determined, man-chasing 
glamour girls, climaxed by a 
thrilling auto race. Among the 
film’s gorgeous girls are Shelley 
Fabares, Deborah Walley, Diane 
McBain and Dodie Marshall. 


Still 1845-40 E Spinout Mat 1-A 


pastime called for Presley to improvise 
tunes while the girls provided instant 
lyrics. 

After lunching in his trailer dressing 
room on the set, Elvis puts in a full 
afternoon before the cameras, with his 
emoting often interspersed by visits 
from show business greats and other 
famous faces. His hospitality is always 
turned on full volume but it’s an in- 
gratiating, informal kind of hosting. 


When Lynda Bird Johnson dropped by 
one day, Presley personally served the 
refreshments while they chatted about 
movies and mus‘c. 

Once the day’s filming is completed, 
the world’s highest-paid entertainer 
changes into his own clothes to Rolls- 
Royce it back to Beverly Hills, fol- 
lowed by a quiet dinner and an evening 
with his friends, most of them long-time 
pals from hometown Memphis. 

Elvis never looks at “dailies” (runs 
of film shot the day before). Never 
leaves the stage in a huff over some- 
thing that’s gone wrong that day. And 
never disappoints his fans with a per- 
formance that’s not Grade-A. 


He’s Elvis Presley, and that’s the 
way he does things—day in, day out. 


FINDS THE “PERFECT AMERICAN MALE” 


Diane McBain is one of a group of glamour girls who pursue 
an elusive Elvis Presley in his new MGM romantic comedy 
with songs, ““Spinout.’’ Co-starred in the big cast of the Pana- 
vision and color attraction are Shelley Fabares, Deborah Walley, 


Jack Mullaney, Will) Hutchins, 


Warren Berlinger, Jimmy 


Hawkins, Dodie Marshall, Una Merkel, Cecil Kellaway and 
Carl Betz. The film introduces a parade of new melodies. 
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